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36HpHI/I nmoganyv HAy4YHe, O/THOCHO YMETHUYKE M CTPYYHEC AKTUBHOCTH HACTABHUKA

VYkyman Opoj nuraTa

VYxynan 6poj panosa ca SCI (SSCI) nucre

TpenytHo ydenihe Ha MPOjeKTUMA Jomahu ’ Mebhynaponau

VYcaBpuiaBamwa

OBe mojaTke aTu 3a CBaKOr HACTaBHUKA, WM Kopuctehu ucty ¢popmy Gopmynapa GOpMUPATH KUY CBUX HACTABHHKA Y YCTAHOBH, KOja c€ y TOM CIYIIAjy Jaje
kao npuitor. OBa Tabena necme npehu jenny A4 crpany.




